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Cave Henricks Communications 
Announces New Roles and New Hires

(AUSTIN, Texas) – Cave Henricks Communications, a full service media relations and consulting firm for authors, announces the promotion of Jessica Krakoski to Associate Director of Publicity, and the arrival of new team members, Publicity Manger Claudia Dizenzo Mueller and Office Manager and Social Media Coordinator Kimberly Griggs. Vice President and Publicity Director Dennis Welch steps down from his role.
Since joining CHC in May 2010, Krakoski has led the publicity efforts for a number of successful titles, most recently The Innovator’s DNA by Jeff Dyer, Hal Gregersen and Clayton M. Christensen. As part of a recent effort to expand the agency’s scope, Krakoski also acquired one of CHC’s first non-business titles, The Gorilla Man and the Empress of Steak by Randy Fertel, which University Press of Mississippi will publish in October 2011. Krakoski previously held positions at Basic Books and Simon Spotlight Entertainment (now Gallery Books).
Mueller is based out of New York and was most recently  Publicity Manager at Basic Books.  At Basic, she managed campaigns for New York Sun founder Seth Lipsky’s The Citizen’s Constitution and celebrated Harvard anthropologist Richard Wrangham’s Catching Fire: How Cooking Made Us Human. As senior publicist at Oxford University Press, Mueller publicized the works of world class thought leaders such as Harvard’s Kennedy School of Government Joseph Nye (The Powers to Lead) and New York Times columnist Stanley Fish (Save the World on Your Own Time). She has also been a publicist at Jane Wesman Public Relations, in addition to serving publicity roles at Harcourt and Kaplan.
Griggs will serve as both Office Manager and the agency’s first Social Media Coordinator. This new role, along with CHC’s partnership with digital marketing agency Shelton Interactive, will further expand the agency’s dedication to social media services. Griggs has studied professional writing at St. Edward’s University and interned at Austin Monthly Magazine and The Southlake Journal.
After five years with the company, Vice President and Publicity Director Dennis Welch will phase out of his role and  return to his own marketing company, Articulate. 
